Full NAME
Birth date:

Day/Month/Year


Languages:

Japanese – native, English – fluent
Nationality:

Japanese


Resides:

Shibuya Minami Tokyu Bldg. 14F
                                    3-12-18 Shibuya, Shibuya-ku, Tokyo, Japan 150-0002

Mobile Phone Number: 090-0000-0000
Home Phone Number: 03-4570-1500
Email: email@robertwalters.com
Mobile Email Address:  email@robertwalters.com


Education:
1997 – 2001
Waseda University

Bachelor of Commerce (Economics)

Summary:
· Strong branding knowledge and experience across various categories
· Successful management of brand management teams 
· In-depth understanding of above and below the line marketing initiatives
· Results driven, motivated, dynamic strategic thinker

Career History:

Nov 2004 – Present
Company 1, Tokyo, Japan 
Company Description
Skin Care Group
Marketing Manager
· Managed total Brand Strategy for the XXXX brand
· Responsible for P&L of 2 billion yen revenue brand 
· Reported to President of Japan office and International Marketing Vice President, managed and trained 7 team members
· Managed marketing budget of 0.5 billion yen
· Developed annual and mid-term marketing strategies and presented to senior management at headquarter

· Planned and executed annual marketing strategies across all media using advertising (TV/Magazine) and PR/Promotions agencies
· Managed marketing research and consumer insights tests, analyzed results and formulated strategy 
Key Accomplishment

· Increased revenue but 3%, year on year
· Doubled market share in 2 years
· Most successful new product launch in company history achieving results of 0.5 billion yen in the first year

· Oversaw development of 5 new products 
· Initiated and successfully executed major internet marketing campaign across web and mobile platforms
Oct 2001 – Oct 2004

Company 2, Tokyo, Japan
Company Description
(Jun 2003 – Oct 2004)
Brand Manager XXXX Brand
· Managed the XXXX brand which accounts for 40% of company’s total sales 

· Responsible for revenue of 1.5 billion yen 

· Reported to Marketing Director, managed two subordinates
· Managed marketing budget of 0.3 billion yen
· Supervised advertisement agency

· Developed short, mid and long-term brand strategy for 10 SKU’s
· In charge of forecasting, marketing plan development, organization capability and capacity development

Key Accomplishment

· Increased market share form 3% to 8% in a period of 3 yrs
· Managed brand revitalisation project including package change and new product launches
· Developed new marketing mix of flagship products resulting in a sales increase of 15% year on year
· President award for Excellence 2003
(Oct 2001 – May 2003)
Assistant Brand Manager, XXXXX Brand 

· Managed the XXXX brand working closely with the Senior Brand Manager
· Managed research projects to analyse brand marketing mix
· Analysed marketing activities and developed more effective promotional strategy
· Worked with global team to introduce global branding initiatives to the Japan market
· Managed trade marketing and promotions development
· Planned new product strategy

